SHAPING THE CHANGE.!

PRODUCT AND PACKAGING DESIGN STUDIO



INTRODUCTION

Innofy Design provides a conception-to-commercialization
service that enables our clients to identify and exploit market
opportunities and access design, and marketing expertise to
create ideas that will drive their growth. We work within tight
technical and budget constraints to maintain a sustainable
pipeline of opportunities so that your product is a success.

As it is all about making things Innovative, simple, and
beautiful the way they should be..!
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Our methods are informed
by a deep understanding of
the needs, desires, and
drivers of people and aims
at creating user-centered
designs. Innofy Design aims
to make a difference to

people’s lives



AWARDS

Cﬁﬂ#ﬂJ aned S lfembers ﬂ‘l’f} fya{’n\&bn #;JM(W«- r;/ 4
s ‘-':%mm!;n"mﬂ have ’ﬁfmm én dhesdpeein
s wecognilion and

FIE FOUNDATIONNAW..AR: I N D I A, S
BEST

(e
BHIJAT EQUIPMENTS PVT. LTD., SATARA

A
Fow substantial contrebalion made in the develofiment of D Es I G N

Tunaorunfu 2u: CNC Mnéliilﬂli-- P ROJ E CT
i S ﬁ 2021

FIE FOUNDATION INDIA'S BEST
AWARD 2019 FOR DESIGN AWARDS
INNOVATIVE AND 2021 FOR BEST
USER-FRIENDLY INDUSTRIAL
DESIGN DESIGN PROJECT

seldd[al

MAHRATTA CHAMBER OF COMMERCE, INDUSTRIES AND AGRICULTURE

HARI MALINI
JOSHI AWARD 2021
FOR NEW
PRODUCT AND
DESIGN BY MCCIA

PINK CITY DESIGN CONFLUENCE 2022

Award Certificate
yrded 3 er the Professional Cate
22,
ncelve Design & Buginess, Jaipur
!
aaaaaaaaaaaa AA
CCCCCCC rson- Design Culture
ARC iness: 9, Govind aly

DESIGN CULTURE
AWARDS 2022, JAIPUR
FOR BEST DESIGN
UNDER PROFESSIONAL
CATEGORY



PACKAGING DESIGN

The aesthetics act as a gateway to the product.
Consumers look at the packaging and respond to how
it makes them feel at that moment. If the consumer
feels that the product can potentially satisfy their
needs, it influences their buying/using behavior.
Designing is not only consumer-centric; it reflects the
thought behind the product.
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CONCEPT PACKAGING
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ESSENTIAL OIL PACKAGING
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LOTION PACKAGING




HyaluronieRaid

Net Wt: 200m

Net Wt: 200ml




OASIS

BODYWASH PACKAGING




TROPICAL BLOOM :

BODYWASH PACKAGING £
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SOAP PACKAGING
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HEXANIL

Water Botlle Packaging Design
Solution
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HONEY

PACKAGING
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| CE PACKAGING
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PULP PACKAGIN
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GULKAND

NATURAL PRODUCT PACKAGING
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CHOCOLATE BAR PACKAGING
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CHOCO D_ARI_S

CHOCOLATEPACKAGING




GANG OF SEVEN

CHOCO STICKS PACKAGING




MUESLI

CEREAL PACKAGING
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MITHAIZ

PACKAGING

SWEET



SNACKEY

DRY SNACKS PACKAGING




FARSAAN

NAMEKEEN PACKAGING




DRY STRAWBERRY

DRY FRUITS PACKAGING
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FUDGEZ

FUDGE PACKAGING

INGREDIENTS :
Milkmaid, Butter, cocoa powder, Milk,
Sugar powder, Choco chips, Vanilla essence.

Anytime Anywhere
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CHANAZ

SUSTAINABLE PACKAGING




HALDIRAMS

MERCHANDISE PACKAGING
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We promise you Creafivity,

Originality, and Transparency
)
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contact: +Q1/3/860/9Q/75/+Q1Q421280698/ View our work on:

emailiinfo@innofydesigns.com
wWww.innofydesigns.com '@'




